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BBL – PUTTING THE FAN FIRST  
G 

APPEALING TO AND FOCUSSING ON A NEW 

AUDIENCE  
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WHAT WE’LL COVER  

The business case for the BBL 

 

The BBL perspective of putting fans first 

 

Definition of success and how can BBL improve 

 

Best practice case studies from the US  

 



"It is not the strongest of the species that survives, nor 

the most intelligent, but the one most responsive to 

change”  Charles Darwin 

 

 

 



Australia’s favorite sport 

and a sport for all 

Australians  
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Australia’s favorite sport 

 

 

A sport for all Australians 
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SO WHAT DOES IT MEAN TO PUT THE FAN FIRST? 
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Understanding 

the customer 
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“Sell to the customer what the customer 
wants, not what you want to sell” 
     San Francisco Giants 
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Understanding 

the market 
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   Broaden & diversify cricket’s 

fan base  

 

 Attract new fans to the sport  

 

 Focus on kids, families, 

females  

BBL OBJECTIVES  
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CITY BASED 

RIVALRY 

ENTERTAINMENT 

OVERDRIVE 

FUN & 

EXCITING! 

HIGH 

ENERGY 

T20 

TARGET: 

Fast Teens and Sporty Families motivated by high-

energy action driven cricket entertainment played in a 3 

hour block.   

Cricket Passionates who love all forms of the game. 

 

INSIGHTS: 

Every ball is an event. High atmosphere, high energy, 

the fastest game around. 

 

CORE BRAND IDEA: 

Blockbuster T20 – Big, Fun & Exciting. Entertainment 

that’s centered on action packed T20 cricket. 

 

REASONS TO BELIEVE: 

More big hits, more interactive events, more lights, 

camera, action and excitement. 

MODERN 
GLAMOUR / 

CELEBRITY 

CREATES 

HEROES 
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PLAYER DRIVEN OR FAN 

DRIVEN? 
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NYE AT ADELAIDE OVAL 





Click to edit Master text 
Second level 

Third level 

Fourth level 

Fifth level 

Click to edit Master title style 
 

What does success 

look like for BBL? 
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    “I don’t go to the cricket, I go to 

 the Big Bash!”  
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    How can we 

better meet 

the needs of 

our fans? 
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UNDERSTANDING WHO THEY 

ARE!  
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QUESTIONS?  


